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Ask them to craft a blog entry or contribute an
article to your newsletter about why they support
your organisation.

Invite to participate in focus group on:
A new 1nitiative

A new communications strategy or message

Their reaction to the current website, magazine,
e-newsletter, etc...

Rating and screening prospective supporters.
Ways to engage more volunteers

Ways to invite people to give in a new way (monthly or
via bequests).

Brainstorming ways to thank, engage, acknowledge
other major donors



Invite to a meeting where people discuss what
position your organisation should take on
proposed legislation and the implications of
different positions

Invite to sit on a task force that chooses an
award recipient or judges a contest

Invite to write a testimonial (or be interviewed)
about why they enjoy giving to your
organisation. Or write a small piece for your
magazine or website about their positive
experiences with the organisation.

Feature them 1n a regular article in your
magazine or on website: “Donor of the Month”

Invite them to come an hour early to an event to
attend a private reception with the keynote
speaker, award winners or board members



Invite articulate donors to speak with the press

For a big event, offer selected donors preferred
parking, preferred seating, an extra bottle of
wine or have their photo taken and mailed to
them later and/or post online

Ask them to take photos or video footage at a
program or gathering that can be posted online

Ask more activist-oriented donors to speak
publicly about an 1ssue or legislation

Sponsor a photography/writing contest and ask
donors to judge submissions

Invite them to march in a parade under your
banner



Call or send an email as soon as you know of
some cool insider information (we just got the
votes we need to get the legislation passed: we
just decided who will get the award: the board
just decided to launch a new initiative and
wanted you to know before it hit the news)

Invite on a road trip to visit animal shelters in
other parts of the region.

Ask donors to help create an album, scrapbook
or archives of the organisation’s history

Do a remembrance event and have donors bring
photos of pets who have passed on

Hold a cooking class for making pet treats and
make them a special, invited guest



Ask them to host a gathering where other
donors get thanked, or solicitors get trained

Ask them to make thank-you phone calls to
thank other donors for their gifts

Invite to be part of a tasting committee which
chooses food and beverages for a big event

When you have an event, give select donors free
tickets for their friends who are good prospects

Invite to host or attend a gathering of former
board members you are trying to engage or re-
engage

Prepare or bring food to volunteers who are

working hard on some big effort, perhaps a
speclal event



Invite to help paint a room, fence or help with
landscaping

Offer signed copies of books on interesting
animal topics where you know the author

Invite to meet lead personnel from your major
programs

Ask them to help review a select donor list to
get more information on some donors

Ask to fill out a survey or questionnaire

Ask to lead tours of your facility

Send video clip of key staff disclosing some news
Send news item from some trade publication

Ask gregarious donors to help greet at public
events



Ask to help steward relationships with major
sponsors with thank-you calls and notes

Ask them to accompany staff to visit a corporate
or a foundation supporter

Ask older donor to 1identify people in historic
organisation photos

Ask to be a “secret client” to test organisation’s
customer service

Ask to help staff a booth at a public event

Ask for their input about your social media
efforts

Ask to help update a resource guide (animal
friendly hotels, etc.)

Ask to sit on task force to plan anniversary
celebration or other event



Send video of major speaker to donors, whether they
attended or not

Share rationale for policy change so they know
insider reasons

For donors with a very long history with your
organisation, ask if you can tape an interview with
them for your archives

Ask for an in-kind gift of something they have in
abundance

Share your future plans. Provide a personal preview
of where your organisation is headed. Supporters
want to know — “What’s Next?”

Engage volunteers to help with these tactics

Hold small group lunches so they can socialize with
other donors

Invite select donors to attend a “State of the
Organisation” presentation by the executive



