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Social media expert? Nope 

Animal welfare scientist and communicator 

 - animal industry background 

 - thinks social media is fun and useful  

 

• Do You Believe in Dog? 

• Anthrozoology Research Group 

• Australian Working Dog Alliance 

• Young Vagabond (Pozible campaign) 



Social media is important 

• Share  

• Engage 

• Invite community participation & assistance 



Social media is dynamic 

Trends, tools, strategies – regularly changing 
 

Key areas identified for successful campaigns: 

• Sustainable 

• Effective 

• Reproducible 



Social media in Australia 

Yellow Social Media Report, June 2013 

• 65% Australian use social 

• Nearly 70% via mobile 

• One third don’t 
have traffic sense 

 



Social media requires planning 



Social media networks 

Facebook   I like puppies 

 

Twitter   I am patting a #puppy 

 

YouTube   Watch me pat this puppy 



Social media networks 

LinkedIn   My skills include handling puppies 

 

Instagram   Here’s a vintage photo of my puppy 

 

Pinterest   Collection of things for my puppy 

 

Google +   I’m a Google employee with a  
puppy 

+ 



Social media #fail 

Repetitive, one line broadcasts  
won’t engage your  
community 

 

People are visual consumers  
(esp. on Facebook) 

 

 

 





Social media and science 



Social media metrics 



Social media and engagement 

Psychology of online trust and persuasion: 

 

 • Reciprocation 

• Consistency 

• Social validation 

 

 

 

 

 

• Liking 

• Authority 

• Scarcity 

 

 

 



Sticky social media 

Psychology of being remembered: 

 

 
• Simple 

• Unexpected 

• Concrete 

 

 

 

 

 

• Credible 

• Emotional 

• Stories 

 

 

 



Social media and trolls 











Social media and things to do 

• Be mobile and aware of traffic 

• Use gorgeous images 

• Plan campaigns (or ask someone else to) 

• Monitor others. Find allies. 

• Capture and review  the social data; adapt. 

 

 

 

 




