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� Lessons for Australia
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SOUTH KOREA [location]



TIM VASUDEVA

• Worked for Macquarie Bank in Commodities 
Trading Joint Venture with Woori Bank 
(Seoul) for two and a half years.

• Also managed dog & cat Foster and Adoption 
programs for Animal Rescue Korea (only 
English language animal rescue group in South 
Korea).

• Received Macquarie Group Foundation 
Volunteer of The Year Award 2009 for work 
with Animal Rescue Korea.

• Returned to Sydney in July 2009 to work full-
time in animal welfare.



SOUTH KOREA [demographics]

• Population approx 50 million
• Foreign Community approx 1 million (mainly 

Teachers, Professional Expats or US Military)
• Economy:
¾ Domestic & Export: Agriculture, Heavy 

Industry (shipbuilding, steel manufacture, 
vehicle manufacture, petrochemicals) and 
Consumer Electronics (semiconductors, 
communication equipment, mobile phones, 
televisions).

¾ Import: Energy Resources (coal, crude, LNG)



PET OWNERSHIP 
• Almost all Korean pets are acquired from pet 

shops, very few Koreans adopt from pounds, 
shelters or rescue. Korea has a thriving “puppy 
mill” industry producing thousands of puppies 
and kittens each week. Many are offered for 
purchase by pet shops at 2 or 3 weeks of age.

• Companion animal ownership is relatively new 
(within last 15–20 years), many older Koreans 
still view dogs as akin to livestock and cats as 
akin to vermin.



BREED PREFERENCE 
• Over 80% of Koreans live in apartments.
• Breed preference does not necessarily reflect this: many 

Koreans target “cute pure breed” puppies without 
considering the longer term.

• As a result, dogs and cats of all shapes and sizes end up 
on the street when their owners can no longer cope.

• Jindos (Korean national dog breed) are common farm 
dogs, less common in large cities.



ANIMAL WELFARE – LEGAL 
ENVIRONMENT

• Korean Animal Protection Law enacted 1991.
• Governmental attempts have been made to subsequently formally 

regulate (legalise) the dog meat trade, but this has been 
unsuccessful.

• Revisions to the Animal Protection Law were enacted in 2008 but 
are basically unenforced.

• In practical terms:
¾ It is ILLEGAL to “mistreat” pets, however:
¾ There are essentially no resources allocated to investigate or 

prosecute cases of animal abuse.
¾ Dogs and cats are classified as livestock in some legislation, but 

not in others, hence:
¾ It is ILLEGAL to process dog or cat meat as food product, 

however:
¾ It is NOT illegal to breed, raise or slaughter dogs or cats for meat;
¾ It is NOT illegal to sell dog or cat meat in restaurants (Korea has 

over 6,000 dog meat restaurants);
¾ It is NOT illegal to kill dogs or cats for meat (it is estimated 

Koreans eat between 2 and 3 million dogs every year).



DOG & CAT MEAT TRADE



DOG & CAT MEAT TRADE



TIFFANY (EX KOREAN DOG FARM)

• Rescued from Korean dog meat farm.
• Cared for at Asan dog & cat shelter by shelter manager 

Mr Park Hee Tae.
• Money raised from Facebook group (see group “Send 

Tiffany to Canada”) and rescue group Korean Animal 
Rescue Regina paid for airfare to Canada and facial 
surgery at Western College of Veterinary Medicine in 
Saskatchewan (first surgery Aug 09).



ANIMAL RESCUE KOREA
(www.animalrescuekorea.org)
• Only English language welfare group (& website) established 

for foreigners in Korea.
• Provides a portal for adoption and foster of rescue animals, 

also provides Forums and other information resources for 
foreigners about owning pets in Korea (legal issues, veterinary 
care, behavioral issues, diseases, transport, quarantine etc).

• Recruits volunteers to assist Korean pounds, shelters and 
general rescue animals. Recruits foster-carers and adopters for 
rescue animals.

• Currently supports the Asan dog & cat shelter (300 dogs, 50 
cats) as well as taking in general strays and street rescue 
animals into foster care.

• ARK itself is supported by 10 Korean vet clinics which 
provide discounted veterinary care for ARK rescues.

• ARK’s funding comes from fundraising initiatives (around 
50%) and from the volunteers’ own pockets. Financial support 
also from the Macquarie Group Foundation.

• Around 25% of ARK volunteers are Korean, 75% expats.



DAEJEON DOG SHELTER
• Private “no kill” shelter run by Korean pensioner named 

Mrs Jung.
• When ARK began assisting Mrs Jung in mid 2007 she 

had 230 dogs in her greenhouse and was facing eviction.
• ARK began a foster & adoption drive which resulted in 

several extensions to the council eviction notice and the 
adoption of 200 of Mrs Jung’s dogs.

• The remaining dogs were relocated to the Asan dog & 
cat “no kill” shelter in Dec 2008.



DAEJEON DOG SHELTER
• [Video]



ASAN DOG & CAT SHELTER
• Private “no kill” shelter run by Korean pensioner named 

Mr Park Hee Tae.
• Home to 300 dogs and 50 cats (including ex-Daejeon 

shelter dogs).
• ARK brings groups of expat volunteers, adopters and 

foster-carers to the Asan shelter every Saturday from 
Seoul: typically 20-30 individuals each weekend.

• ARK pays for food, veterinary care, immunisations, 
preventative medication and full-time carers at the 
shelter.



CAT TRAP-NEUTER-RELEASE
• Many Korean local councils (incl Yongsan 

Council, the largest in Seoul) run TNR 
programs

• Humane “live traps” can be borrowed from 
most veterinary clinics in these council areas

• Councils pay for cats to be desexed on the 
condition they are photographed being released

• Desexed cats ears are clipped for identification
• Because the trapped cats are released (not 

euthanased) the TNR program attracts a 
significant number of the public, who act as 
“mini rescue groups” who are happy to assist 
in trapping and neutering these colonies of cats 
– this would not happen if the cats weren’t 
released



SUCCESSES: FOSTER & 
ADOPTION INITIATIVES

KNOW YOUR TARGET MARKET
A. Straightforward Adopters:
� Replacement Pet Owners

• Experienced dog or cat owners
• Know what they want

B. Adopters Requiring Additional Reassurance
� First-Time Pet Owners

• May have grown up with pets “around” but are 
inexperienced owners

� Adopters With Young Children
• Their priority is their children

� Adopters With Existing Pets
• Their priority is their existing pet



SUCCESSES: FOSTER & 
ADOPTION INITIATIVES

FOSTER-TO-ADOPT
• Basic tenets:
� Expand the concept of Foster-Care to incorporate 

adopters;
� Target not only first-time adopters, but also 

(specifically) existing pet owners;
� Screening as per a traditional Foster-Care program, 

but with additional emphasis on possible permanent 
stay;

� Once screening passed:
A. Permanent home is sought for the Foster animal, as 

per usual Foster-Care arrangements, but;
B. Foster-Carer has the first option/right to adopt; and
C. Foster-Carer has the ability to return dog or cat if it 

isn’t working out (eg. if Foster animal is incompatible 
with existing pet).

• Over 1,500 dogs and cats have been rehomed since 
2007 via ARK’s Foster and Adoption programs.



SUCCESSES: FOSTER & 
ADOPTION INITIATIVES

PROVIDE YOUR TARGET MARKET WITH OPTIONS
For Adopters Requiring Additional Reassurance:
• Ensure the cat or dog can be returned if their new 

living situation is untenable – no questions asked
• Ensure adopters know the cat or dog will not be at 

risk if returned (ie a new foster home will be found)
• Introduce adopters with children to dogs or cats who 

already live with young children in foster-care
• Provide all new adopters/fosterers with ongoing and 

easily contactable support, so they know they are not 
on their own

You can provide an adopter with 10 times more 
information about the personality and health status of 
an animal in foster care than one from a pet shop or 
breeder.



PETFOSTER: A PETRESCUE 
INITIATIVE

A new resource designed to
• Recruit new sources of foster-carers and 

adopters for rescue animals.
• Match new foster-carers and adopters with 

animals from rescue groups, shelters and 
pounds appropriate for their circumstances.

• Guide new foster-carers and adopters through 
the fostering & adoption processes.

• Assist rescue groups, shelters and pounds in 
either establishing a foster-care program, or 
expanding their existing foster-care program.



PETFOSTER: A PETRESCUE 
INITIATIVE

Marketing
� Media
� PetRescue marketing channels
� Councils
� Word-of-mouth (very powerful among 

animal lovers)
� MARKET TO VETERINARY CLINICS!!!  

Whether a Vet is involved in or supportive 
of rescue is irrelevant: appeal to their hip 
pocket! An existing client with two pets is 
better for them than an existing client with 
one pet (and better for all of us and our 
animals ☺ )



SUCCESSES CASE STUDY: 
FLOWER
Flower: October 2007, Daejeon South Korea



SUCCESSES CASE STUDY: 
FLOWER

Flower (with Holly): July 2009, Sydney Australia


	ANIMAL RESCUE KOREA
	SOUTH KOREA [location]
	TIM VASUDEVA
	SOUTH KOREA [demographics]
	PET OWNERSHIP 
	BREED PREFERENCE 
	ANIMAL WELFARE – LEGAL ENVIRONMENT
	DOG & CAT MEAT TRADE
	DOG & CAT MEAT TRADE
	TIFFANY (EX KOREAN DOG FARM)
	ANIMAL RESCUE KOREA�(www.animalrescuekorea.org)
	DAEJEON DOG SHELTER
	DAEJEON DOG SHELTER
	ASAN DOG & CAT SHELTER
	CAT TRAP-NEUTER-RELEASE
	SUCCESSES: FOSTER & ADOPTION INITIATIVES
	SUCCESSES: FOSTER & ADOPTION INITIATIVES
	SUCCESSES: FOSTER & ADOPTION INITIATIVES
	PETFOSTER: A PETRESCUE INITIATIVE
	PETFOSTER: A PETRESCUE INITIATIVE
	SUCCESSES CASE STUDY: FLOWER
	SUCCESSES CASE STUDY: FLOWER

